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Overview of fulfilment of information and communication indicators as at 31 December 2016
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1

Level of awareness  of the 
possibilities of support from 
ESIF valid yes no yes

The indicator shows the level of general awareness 
about ESIF-funded support among the public. The 
level of awareness is measured by a sociological 
survey using standard methods of surveying a 
representative sample of respondents.

Indicator value expresses the share of general public who positively answer a bipolar question  (yes/no 
options) related to knowledge of ESIF (e. g. Have you ever come across with the topic of the EU funds or 
their operational programmes?). MA can change the wording of the questions. However, to enable 
objective evaluation of the indicator throughout the programming period, it is important that the 
initially specified wording of a question is used consistently in similar opinion polls during the 
programming period. Indicator value is calculated as the share of respondents with a positive answer in 
the overall pool of all respondents and multiplied by 100. The structured survey can be executed by any 
of the common methods (personal or phone call interview or internet) The survey can be executed on a 
standard sample representing adult (18+) population of the SR by quotas: age, gender, region, 
education, size of settlement. In order to get statistically valid data it is recommended to set a sample 
size (provided the population size – a population of the SR – is about 5.4 million inhabitants) in the 
range of 600 to 1,067 respondents. Sample size influences the reliability of survey results.  With a 95-
percent confidence level, there is 4 % statistical interval if the sample counts 600 respondents and 3 % 
interval while the sample size counts 1,067 respondents. For sampling, a sample size calculator is 
available from  http://www.surveysystem.com/sscalc.htm. 
 The last measured value is considered as the cumulative value.  1, 2 result public opinion poll

As at 31.12.2017; as at 
31.12.2020; as at 
31.12.2023 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) % 74 80 76 n/a n/a n/a n/a 80 80 80 68 68 85% 89% n/a n/a n/a n/a 0% 0% 0%

2
Number of implemented 
information campaigns valid yes no yes

Overall cumulative number of completed 
information campaigns. An information campaign 
represents a comprehensive set of information 
activities which is implemented over a longer period 
of time to ensure the public is informed of the ESIF 
support possibilities. The information campaign 
shall include information activities (advertising, 
marketing activities, etc.) with a clear objective to 
sensitize the Slovak population to the topic of 
importance of the European structural and 
investment funds in improving of the living 
standards and eliminating differences between 
individual regions.

Count of information campaigns funded from OP TA, executed during the monitored period.  In cases of 
information campaigns running over one year, they shall be counted in the year when they were 
completed as a whole. 1, 2 output

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2022

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 3 1 1 0 0 0 1 1 0 1 1 33% 100% 0% n/a n/a n/a 0% 0% n/a

3a
Number of implemented 
information activities valid yes no yes

Overall cumulative number of implemented 
information activities funded from OP TA. An 
Information activity represents one-off and 
independent activities focused to inform the public 
about the ESIF support (e.g. a TV or a radio 
commercial, contest, sponsorship, product 
placement, an information panel and exhibition, a 
PR article, press release, advertising in print or 
online, issuing of an information publication, etc.) A 
set of such activities can constitute the information 
campaign or complement it as appropriate. 
Moreover, an information activity can be 
implemented outside the information campaign as 
need be.

Count of information activities funded from OP TA, executed during the monitored period. Examples: 
launch of several commercials during a defined period (media campaign) is deemed as 1 information 
activity; featuring the same commercial/advertising during a defined period (media campaign) in several 
periodicals is deemed as 1 information activity; annual recurrence of a contest with the same topic shall 
be counted as many times as it was held; re-print of a brochure/publication and its distribution is 
deemed as separate from the initial print. 1,2 output

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2022

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 150 38 35 25 20 20 12 9 1 69 69 46% 182% 0% 0% 0% 0% 0% 0% 0%

3b
Number of implemented 
information activities valid yes no no

Overall cumulative number of implemented 
information activities funded from OP TA. The 
indicator includes all the information activities 
which provide information targeted specifically at 
professional public, media and entities involved in 
ESIF implementation (training, workshop, seminar, 
conference, etc.). An Information activity represents 
one-off and independent activities focused to 
inform the public about the ESIF support (e.g. a TV 
or a radio commercial, contest, sponsorship, 
product placement, an information panel and 
exhibition, a PR article, press release, advertising in 
print or online, issuing of an information 
publication, etc.) A set of such activities can 
constitute the information campaign or 
complement it as appropriate. Moreover, an 
information activity can be implemented outside 
the information campaign as need be.

Count of information activities funded from OP TA, executed during the monitored period. Examples: 
launch of several commercials during a defined period (media campaign) is deemed as 1 information 
activity; featuring the same commercial/advertising during a defined period (media campaign) in several 
periodicals is deemed as 1 information activity; annual recurrence of a contest with the same topic shall 
be counted as many times as it was held; re-print of a brochure/publication and its distribution is 
deemed as separate from the initial print. 4 n/a

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA, CCA, 
MA/IB, ICC, formal 
partners in 
informing and 
communication 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 50 n/a 11 11 22% #VALUE! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

3c
Number of held seminars, 
conferences and other events valid no yes yes

Overall cumulative number of implemented 
information activities funded from OP TA. The 
indicator includes all the information activities 
which provide information on ESIF without a specific 
focus on a particular target group(s) (a training, 
workshop, seminar, conference, etc.).

Count of implemented information acivities funded from OP TA during the monitored period.  Recurring 
implementation of a thematically identical activity (e. g. a seminar on the same topic) where other 
participants attend is not deemed as a duplicate. 1,2,3,4 output

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 250 5 35 35 14% 700% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

4a

Number of attendees at the 
implemented information 
activities valid yes no no

Overall cumulative number of attendees at the 
implemented information activities funded from OP 
TA. The indicator includes attendees at the 
information activities which provide information 
targeted specifically at professional public, media 
and entities involved in ESIF implementation 
(training, workshop, seminar, conference, etc.).

Count of participants from the implemented information activities, as recorded in attendance sheets per 
information activities during the monitored period.  Multiple counting of the same individual who 
attended several activities shall not be deemed as a duplicity. 4 n/a

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA, CCA, 
MA/IB, ICC, formal 
partners in 
informing and 
communication 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 800 n/a 55 55 7% #VALUE! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

4b

Number of attendees at 
seminars, conferences and 
other information activities valid no yes yes

Overall cumulative number of attendees at the 
implemented information activities funded from OP 
TA. The indicator includes all attendees at all the 
information activities which provide information on 
ESIF regardless of the target group(s) (a training, 
workshop, seminar, conference, etc.).

Count of participants from all implemented information activities, as recorded in attendance sheets or 
other records per information activities during the monitored period.  Multiple counting of the same 
individual who attended several activities shall not be deemed as a duplicity. 1,2,3,4 output

Attendance sheets, 
records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 30 000 5000 5529 5529 18% 111% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

5a

Level of overall public 
awareness on the EU role 
possibility drawing of ESIF invalid yes no no n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

5b

%  of population familiar with 
the EU role and OP measures 
(Overall public awareness of 
the EU role and OP measures) invalid no yes yes n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a result n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

6a Interest in ESIF support valid yes no no

An interest in ESIF support as an interest in ESIF 
topic and interest in support from ESIF among the 
public, measured by a sociological survey using 
standard methods at a representative sample of 
respondents. 

Indicator value expresses the share of general public who positively answered questions related to: 
active interest in ESIF and past or future application for ESIF support (e.g. Have you been seeking 
information on the EU funds actively?; Have you applied or do you suppose you could apply for a 
contribution from the EU funds in the future to support a project within your professional or private 
activities?). The number of questions is not firmly set and the MA can choose the scope of questions as 
need be.  However, to enable objective evaluation of the indicator throughout the programming period, 
it is important that the initially specified wording of a question is used consistently in similar surveys 
during the programming period. Overall value of the indicator shall be determined as a mean value of 
the achieved values of the positive answers to partial questions in the total number of respondents, 
multiplied by 100 (example: overall number of respondents = 1000; no. of respondents with positive 
answers tp question 1 = 100, to question 2 = 200; the mean value for both = 150; overall share of the 
total respondents. 150/1000*100=15; indicator value = 15; 15 % of all respondents declare active 
interest). The structured survey can be executed by any of the common methods (personal or phone call 
interview or internet) The survey can be executed on a standard sample representing adult (18+) 
population of the SR by quotas: age, gender, region, education, size of settlement. In order to get 
statistically valid data it is recommended to set a sample size (provided the population size – a 
population of the SR – is about 5.4 million inhabitants) in the range of 600 to 1,067 respondents. Sample 
size influences the reliability of survey results.  With a 95-percent confidence level, there is 4 % statistical 
interval if the sample counts 600 respondents and 3 % interval while the sample size counts 1,067 
respondents. For sampling, a sample size calculator is available from  
http://www.surveysystem.com/sscalc.htm. 1 n/a public opinion poll

As at 31.12.2017; as at 
31.12.2020; as at 
31.12.2023 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) % 17 17 n/a 17 17 11,75 11,75 69% #VALUE! #DIV/0! #DIV/0! #DIV/0! 0% #DIV/0! 0% #DIV/0!

6b
Number of grant applicants 
(interest in OP-funded support) invalid no yes yes n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a result n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

7

Level of overall positive 
perception of the EU role in 
the SR valid yes no no

The indicator shows the level of positive attitude to 
EU-funded financial assistance through ESIF among 
the public, measured by a sociological survey using 
standard methods at a representative sample of 
respondents. 

Indicator value expresses the share of general public who positively answered a question on their 
attitude to the benefits of the EU-funded financial assistance through ESIF (e.g. Do you believe that the 
assistance from the EU funds represents a unique opportunity for development and improved living 
standards in Slovakia?). MA can change the wording of the question. However, to enable objective 
evaluation of the indicator throughout the programming period, it is important that the initially 
specified wording of the question is used consistently in similar opinion polls during the programming 
period. Indicator value is calculated as the share of respondents with a positive answer in the overall 
pool of all respondents and multiplied by 100. The structured survey can be executed by any of the 
common methods (personal or phone call interview or internet) The survey can be executed on a 
standard sample representing adult (18+) population of the SR by quotas: age, gender, region, 
education, size of settlement. In order to get statistically valid data it is recommended to set a sample 
size (provided the population size – a population of the SR – is about 5.4 million inhabitants) in the 
range of 600 to 1,067 respondents. Sample size influences the reliability of survey results.  With a 95-
percent confidence level, there is 4 % statistical interval if the sample counts 600 respondents and 3 % 
interval while the sample size counts 1,067 respondents. For sampling, a sample size calculator is 
available from  http://www.surveysystem.com/sscalc.htm. 2 n/a public opinion poll

As at 31.12.2017; as at 
31.12.2020; as at 
31.12.2023 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) % 49 50 n/a 50 50 39 39 78% #VALUE! #DIV/0! #DIV/0! #DIV/0! 0% #DIV/0! 0% #DIV/0!

8

Number of external 
professional papers and 
materials on ESIF (issued 
outside of the organizations 
involved in ESIF 
implementation) valid yes no no

The indicator shows a total cumulated number of 
information materials (kinds, not hard copies), 
which were published by entities who are not 
involved in ESIF management or implementation; 
however, the content for such materials was 
provided by the Information and publicity 
department.

Count of material types published in the monitored period. An upated information material shall be 
included. 3 n/a

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 10 n/a 0 0 0% #VALUE! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

9
Number of implemented 
educatory activities invalid yes no no n/a n/a n/a n/a n/a n/a n/a n/a n/a 5 n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

10

Number of attendees at the 
implemented educatory 
activities invalid yes no no n/a n/a n/a n/a n/a n/a n/a n/a n/a 5 n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

11

Project success rate (share of 
projects without any 
irregularities) invalid yes no no n/a n/a n/a n/a n/a n/a n/a n/a n/a 5 n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

12

Number of duly completed 
projects (Programme success 
rate) invalid no yes yes n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

13

Number of distributed 
professional and information 
publications valid no yes yes

The indicator shows a total cumulated number of 
professional and information publications, which 
were produced with OP TA funding and distributed 
to target groups thereafter.  An information 
publication means a brochure, bulletin, poster, 
flyer, newsletter, journal, compilation, etc. A 
professional publication means a programme-
related management or methodical document, 
handbook, case study, study, analysis, etc. The 
distribution can be physical (document is 
distributed as a hard copy) or electronic (posting 
the document to internet or distributing within an e-
mail campaign).

The indicator value includes all the printed hard copies of the professional and information publications 
which were physically distributed in the monitored period.  If the publication was distributed 
electronically, included is the number of downloads in the monitored period and the number of email 
addresses to which it was distributed in the monitored period. Counting of distribution of an updated 
publication shall not be deemed as a duplicity.    1,2,3,4 result

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 456 300 not specified 25000 25000 5% #VALUE! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

14 Website traffic valid no yes yes
The indicator shows traffic at the website of 
www.partnerskadohoda.gov.sk.

A total cumulated number of sessions at the www.partnerskadohoda.gov.sk in the monitored period as 
measured by web analytics tools (e. g. Google Analytics). 1,2,3 result

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number of sessions 0 9 200 000 1527000 1650000 1589944 1589944 17% 104% 0% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

15 Facebook profile traffic valid no yes yes

The indicator shows post reach for the Central 
Coordination Authority's Facebook profile in the 
monitored period.

The indicator is calculated as a sum of unique users who saw the posts during the monitored period.   
The indicator is measured by Lifetime Post Total Reach metrics which shows the number of unique users 
who saw the post published on a given profile from the moment it was posted. Example: If the Lifetime 
Post Total Reach value for Post A is 103 users, for Post B 215 users, the total value of the indicator is 318 
users (103 + 215). 1,2,3 result

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number of users 0 582 400 19500 144795 144795 25% 743% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

16

Number of published news, 
interviews, contributions and 
advertising in all media types valid no yes yes

Indicator shows the total cumulated number of 
published news, interviews, contributions, 
advertising with the topic of the Partnership 
agreement SR, ESIF in Slovakia or OP TA in all media 
types.

A total of published news, interviews, contributions and advertising with the topic of the Partnership 
Agreement of the SR, ESIF in Slovakia or OP TA in all media types. Repeated publishing of the same 
contribution in the same medium is a duplicate, whereas publishing of the same contribution in another 
medium is not deemed a duplicity. One-off news, contributions and interviews are included once. With 
online advertising, what counts is a number of impressions of a given ad. As per advertising on TV, press 
and radio, what counts is a number of aired/published items. 1,2 output

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 70 000 000 250 29965774 29965774 43% 11986310% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

17
Number of issued professional 
and information publications valid no yes yes

The indicator shows a total cumulated number of 
professional and information publications (no. of 
items, not hard-copy volumes), which were 
produced with OP TA funding.  An information 
publication means a brochure, bulletin, poster, 
flyer, newsletter, journal, compilation, etc. A 
professional publication means a programme-
related management or methodical document, 
handbook, case study, study, analysis, etc. 
Document update is deemed as issuance of a new 
document.

A total cumulated number of professional and information publications, which were produced with OP 
TA funding during the monitored period. Only printed materials are included. A published document 
update counts as a separate document. 1,2,3,4 output

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 60 6 6 6 10% 100% #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!
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18

Number of partners engaged in 
information and 
communication activities valid no no no

The indicator shows a total number of all 
organizations per monitored period that are not an 
organizational part of a CCA/MA/IB and are 
engaged in ESIF information and publicity activities, 
which means informing potential beneficiaries of 
the possibilities of ESIF and informing the general 
public about the role and results of the cohesion 
policy and ESIF. These may include: bodies of local 
or regional administration; economic and social 
partners; entities representing the civil society, 
including partners active in environmental 
protection, non-governmental organizations and 
entities responsible for supporting social inclusion, 
gender equality and non-discrimination; 
information centers informing about Europe, 
Representation of the EC in Slovakia and 
information office of the European Parliament in 
Slovakia; education and research institutions.  An 
organization is included only if it executes 
information, communication and promotional 
activities funded from OP TA.

A total of organizations engaged in ESIF information and communication activities in the monitored 
period.  An organization engaged in information and communication activities during several years is 
counted once only. For the purposes of correct reporting of the cumulative value it is necessary to keep 
a record of organizations included per given year and remove duplicities in the cumulative count per 
monitored period. 4 n/a

Records of a body 
ensuring 
information and 
communication at 
the level of 
Partnership 
Agreement of SR 
and OP TA 1x per calendar year 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) number 0 20 n/a 3 3 15% n/a #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!

19

Perception of transparency of 
the provided ESIF information

valid no no no

Indicator shows the level of transparency of the 
information provided on ESIF as perceived by the 
public, measured by a sociological survey using 
standard methods of surveying a representative 
sample of respondents.

Indicator value shows the share of the general public familiar with ESIF, who do not express a negative 
attitude to transparency aspects in providing information on ESIF in the opinion poll - comprehensibility, 
accessibility and sufficient amount of information. (e. g. question:  In your opinion, what is the biggest 
problem in obtaining information on the EU funds and their operational programmes and about the 
possibilities and results of such assistance? Responses: "information is difficult to understand for an 
ordinary person", "information is difficult to access" and "lack of information"). MA can change the 
wording of the question. However, to enable objective evaluation of the indicator throughout the 
programming period, it is important that the initially specified wording of the question is used 
consistently in similar opinion polls during the programming period. Overall indicator value shall be 
determined as the difference of 100 and a mean value of the share of respondents who choose the 
answers above for the given question, in the number of respondents familiar with ESIF, multiplied by 
100 (example: count of respondents familiar with ESIF = 700; count of respondents who said information 
is difficult to understand for an ordinary person = 90, information is difficult to access = 80, lack of 
information = 70; mean value for the three responses = 70; total share in the number of respondents 
familiar with ESIF:  70/700*100=10; indicator value: 100 - 10 = 90; 90 % of respondents familiar with ESIF 
do not consider informing about ESIF as non-transparent). The structured survey can be executed by any 
of the common methods (personal or phone call interview or internet) The survey can be executed on a 
standard sample representing adult (18+) population of the SR by quotas: age, gender, region, 
education, size of settlement. In order to get statistically valid data it is recommended to set a sample 
size (provided the population size – a population of the SR – is about 5.4 million inhabitants) in the 
range of 600 to 1,067 respondents. Sample size influences the reliability of survey results.  With a 95-
percent confidence level, there is 4 % statistical interval if the sample counts 600 respondents and 3 % 
interval while the sample size counts 1,067 respondents. For sampling, a sample size calculator is 
available from  http://www.surveysystem.com/sscalc.htm. 2 n/a public opinion poll

As at 31.12.2017; as at 
31.12.2020; as at 
31.12.2023 31.12.2023

A body ensuring information and 
communication at the level of 
Partnership Agreement of SR and OP 
TA (at the time of drafting of this 
report:  Information and publicity 
department at the Government Office 
of the SR) % 58 60 n/a 74,5 74,5 124% n/a #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!
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No. MI Comment on value achieved per 2016

1

Level of awareness  of the 
possibilities of support from 
ESIF

A mean value for results of the public opinion poll on the 
questions: Do you know that the European Union provides 
financial means to develop various areas of its member states' 
economies, such as regional development? (88,6 %) + Have you 
ever come across the topic of EU funds and their operational 
programmes? (48,6 %).

2
Number of implemented 
information campaigns Per 2016 = 1 (July and August 2016)

3a
Number of implemented 
information activities

Media campaign = 1.
Promotional events = 4.
Competition = 1.
WWW = 1.
FB = 1.
Publications = 6 (1 x flyer + 5 x Eurokompas)
Infocentrum = 1.
Promotional give-aways = 1.
Press releases = 52.
List of projects = 1.

3b
Number of implemented 
information activities

Promotional events = 1 (seminar Act locally).
WWW = 1.
Publications = 6 (1 x flyer + 5 x Eurokompas)
Infocentrum = 1.
Promotional give-aways = 1.
List of projects = 1.

3c
Number of held seminars, 
conferences and other events

Promotional events = 35 (seminar, Europe Day, Young European, 
32 x schools within Roadshow).

4a

Number of attendees at the 
implemented information 
activities

Seminar Act locally = 55 participants.
Young European 2016 = 1854 participants.
Europe Day 2016 = 2500 participants.
Roadshow 2016 = 1120 participants (35 students x 32 schools).

4b

Number of attendees at 
seminars, conferences and 
other information activities

Seminar Act locally = 55 participants.
Young European 2016 = 1854 participants.
Europe Day 2016 = 2500 participants.
Roadshow 2016 = 1120 participants (35 students x 32 schools).
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6a Interest in ESIF support

Results of the public opinion poll. Questions: Have you been 
seeking information on the EU funds actively?; Have you applied 
or do you suppose you could apply for a contribution from the EU 
funds in the future to support a project within your professional or 
private activities? 
Total count of respondents who answered the question positively 
= 1000; count of respondents with a "yes" to: question 1 = 43, 
question 2 = 192; mean value for the two questions = 117.5; total 
share in the number of respondents: 117.5/1000*100=11.75; 
indicator value = 11.75 %.

7

Level of overall positive 
perception of the EU role in the 
SR

Results of the public opinion poll. Question: Do you believe that 
the assistance from the EU funds represents a unique opportunity 
for development and improved living standards in Slovakia?

8

Number of external professional 
papers and materials on ESIF 
(issued outside of the 
organizations involved in ESIF 
implementation)

Publikácia pre podnikateľov was issued only in 2017 - not relevant 
in 2016. 

13

Number of distributed 
professional and information 
publications

Flyer = 0. Magazine Eurokompas = 5 * 5000. Publication for 
entrepreneurs - not relevant in 2016.

14 Website traffic

The value includes value per 2015 as well (112,509 sessions).  
Discrete value per 2016  = 1,477,435 sessions. The 2015 value has 
been included for the purposes of correct calculation of the 
cumulated value since the inception of the activity (2015).

15 Facebook profile traffic
Value for posts published in 2016: 591 posts * 245 unique users 
per post.

16

Number of published news, 
interviews, contributions and 
advertising in all media types

Number of news at the portal www.partnerskadohoda.gov.sk = 
408 (including official press releases issued via TASR (The News 
Agency of the Slovak Republic)). 
Media campaign:
Press = 165 ads.
Radio = 1,660 commercials.
Online = 29,962,950 impressions.
Facebook = 591 posts.

17
Number of issued professional 
and information publications

1 x flyer + 5 x Eurokompas (publication for entrepreneurs should 
be included per 2017 since it was issued in 2017).

18

Number of partners engaged in 
information and communication 
activities

SOPK - Slovak Chamber of Commerce and Industry (publication for 
entrepreneurs).
Representation of EC in Slovakia.
Information centers Europe Direct.
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19

Perception of transparency of 
the provided ESIF information

In your opinion, what is the biggest problem in obtaining 
information on the EU funds and their operational programmes 
and about the possibilities and results of such assistance? 
Responses: "information is difficult to understand for an ordinary 
person", "information is difficult to access" and "lack of 
information".

Count of respondents familiar with ESIF = 486; count of 
respondents who answered: information is difficult to understand 
for an ordinary person = 192, information is difficult to access = 84, 
lack of information = 96; mean value for the three responses = 
124; total share in the number of respondents familiar with ESIF: 
124/486*100=25.5; indicator value: 100 – 25.5 = 74.5.
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Monitoring and evaluation framework for implementation of the Communication Strategy

#

Specific objective 1: Increase 
public awareness of the 
Partnership Agreement and 
possibility to draw ESIF.

Specific objective 2: Raising 
positive awareness of the 
Communities among the citizens.

Specific objective 3: Provision of good 
professional information about 
implementation of the individual operational 
programmes and projects under ESIF.

Specific objective 4: Detailed information and education of 
entities involved in the implementation process of the 
Partnership Agreement and Operational Programmes in 
order to increase successful implementation of the EU 
support.

1
Level of awareness  of the possibilities of 
support from ESIF yes yes no no

2
Number of implemented information 
campaigns yes yes no no

3a
Number of implemented information 
activities yes yes no no

3b
Number of implemented information 
activities no no no yes

3c
Number of held seminars, conferences 
and other events yes yes yes yes

4a
Number of attendees at the implemented 
information activities no no no yes

4b

Number of attendees at seminars, 
conferences and other information 
activities yes yes yes yes

5a
Level of overall public awareness on the 
EU role possibility drawing of ESIF n/a n/a n/a n/a

5b

%  of population familiar with the EU role 
and OP measures (Overall public 
awareness of the EU role and OP 
measures) n/a n/a n/a n/a

6a Interest in ESIF support yes no no no

6b
Number of grant applicants (interest in 
OP-funded support) n/a n/a n/a n/a

7
Level of overall positive perception of the 
EU role in the SR no yes no no

8

Number of external professional papers 
and materials on ESIF (issued outside of 
the organizations involved in ESIF 
implementation) no no yes no

Implementation indicators per individual activities

Indicators corresponding with effective & efficient information and communication 
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9
Number of implemented educatory 
activities n/a n/a n/a n/a

10
Number of attendees at the implemented 
educatory activities n/a n/a n/a n/a

11
Project success rate (share of projects 
without any irregularities) n/a n/a n/a n/a

12
Number of duly completed projects 
(Programme success rate) n/a n/a n/a n/a

13
Number of distributed professional and 
information publications yes yes yes yes

14 Website traffic yes yes yes no
15 Facebook profile traffic yes yes yes no

16

Number of published news, interviews, 
contributions and advertising in all media 
types yes yes no no

17
Number of issued professional and 
information publications yes yes yes yes

18
Number of partners engaged in 
information and communication activities no no no yes

19

Perception of transparency of the 
provided ESIF information

no yes no no

Legend:
ComS indicator and at the same time ACP 
indicator per 2016
ComS indicator only
ACP per 2016 only
Newly proposed indicator
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